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Institute of Management Studies 
Devi Ahilya Vishwavidyalaya 

MBA (e-Commerce 2 - Years) Semester - 4  
Course Scheme 

 
S. No. CODE COURSE NAME CREDITS NATURE 

SEMESTER IV  
1. MS5F-602 ITES Marketing 3 DSC 
2. MS5F-604 Strategic Management 3 VAC 
3. MS5F-606 Knowledge Management 3 DSC 
4. MS5F-608 Cyber Law & Business Regulatory Framework 3 DSC 
5. MS5F-610 Logistics and Supply Chain Management 3 DSC 
6. MS5F-612 Student Research Project / Decision Making Skills  3 VAC 
7. MS5F-622 Model View Controller using Java (Group A) 3 DSE (A) 
8. MS5F-624 Database Framework using Hibernate (Group A) 3 DSE (A) 
9. MS5F-626 Advance DOT NET Programming (Group B) 3 DSE (B) 
10. MS5F-628 ASP DOT NET using Model View Controller (Group B) 3 DSE (B) 
11. MS5F-652 Comprehensive Viva Voce 3 - 
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INSTITUTE OF MANAGEMENT STUDIES (DAVV) INDORE 

M.B.A. (e-Commerce 2years) Semester IV 

Subject Name 
 

ITES Marketing  
Subject Code MS5F-602 

Total Credits 03 

Subject Nature:  DISCIPLINE SPECIFIC COURSE 

Course Objective: 
The objective of this course is to introduce the changing scenario of the services marketing                   for 
developing skills in ITES Marketing. 
 Learning Outcome: 
At the end of the course students should be able to develop skills for IT Enabled Service 
Marketing and its Applications. 
Examination scheme: 
The faculty member will award internal marks out of 40 based on three assessments of 20 marks 
each of which best two will be considered. The end semester examination will be worth 60 marks 
having theory and cases/practical problems.  

Note: - One case / case let is to be discussed in each unit. 

Course Contents  
Unit –1 

Service 
Fundamentals 

1.1 Concept 
1.2 Characteristics 
1.3 Classification of Services 
1.4 Business Models 
1.5 Emerging Trends 

Unit-2  
Strategic 

Issues 

2.1 Planning Process, New Services Launch 
2.2 Environment – Socio- Economic, Political, Legal, Technology 
2.3 Segmentation, Differentiation and Positioning 
2.4 Effect of ITES Marketing on Consumer Behavior 
2.5 Database Marketing and Knowledge Management 
2.6 Quality and Productivity 

Unit-3  
Marketing Mix 

and 
Management 

in ITES 
Marketing 

3.1 Product 
3.2 Price 
3.3 Place and Distribution Matrices 
3.4 Promotion  
3.5 People  
3.6 Physical Evidence  
3.7 Process 

Unit- 4  
ITES 

Applications 

4.1 Financial Services – Banking, Capital Markets, Insurance 
4.2 Health Services – Hospital Information Systems, Pharmacy, 

Tele-Medicine 
4.3 Retail and Tourism 
4.4 Information Technology and Communications Industry (ITC) and 

BPO 
 4.5 Government Services 
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Unit-5 
Customer 

Relationship 
Management 

5.1 Introduction to CRM 
5.2 Evolution of CRM – Paradigm shift in Marketing 
5.3 Significance and benefits of CRM to different business Organizations 

 

Learning Resources: 
Text Books: 

1. E-Marketing by J. Strauss, A. Ansari, Paymond Frost, PHI Publications  
2. Marketing Moves by Philip Kotler, PHI Publications 
3. E-Services by Rush and Kannan, PHI Publications 
4. Services Marketing by Christopher Lovelock, PHI Publications 
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INSTITUTE OF MANAGEMENT STUDIES (DAVV) INDORE 

M.B.A. (e-Commerce 2years) Semester IV 

Subject Name Strategic Management 
Subject Code MS5F- 604 

Total Credits 03 

Subject Nature: VALUE ADDED COURSE 

Course Objective: 
This is a top-level management course, and the objective of teaching this course is to enable students 
to integrate knowledge of various functional areas and other aspects of management, required for 
perceiving opportunities and threats for an organization in the long-run and second generation 
planning and implementation of suitable contingency strategies for seizing / facing these opportunities 
& threats. 
Learning Outcome: 
Upon completion of this course students will be able to understand, and apply the strategic 
management process to analyze and improve organizational performance. 

Examination Scheme: 
The faculty member will award internal marks out of 40 based on three assessments of 20 marks 
each of which best two will be considered. The end semester examination will be worth 60 marks 
having theory and cases/practical problems. 

Course Contents  

Unit –1 
 

1.1 Meaning, Need and Process of Strategic Management; 
1.2 Business Policy, Corporate Planning and Strategic Management; 
1.3 Single and Multiple SBU organizations; 
1.4 Strategic Decision–Making Processes – Rational–Analytical, Intuitive-

Emotional, Political – Behavioural; 
1.5 Universality of Strategic Management; Strategists at Corporate Level and at 

SBU Level; 
1.6 Interpersonal, Informational and Decision Roles of a Manager. 

Unit-2 
 

2.1 Mission, Business Definition and Objectives; 
2.2 Need, Formulation and changes in these three; 
2.3 Hierarchy of objectives, Specificity of Mission and Objectives. 

Unit-3  

3.1 SWOT Analysis: General, Industry and International Environmental Factors; 
3.2 Analysis of Environment, Diagnosis of Environment – factors influencing it; 

Environmental Threat and Opportunity Profile (ETOP) 
3.3 Internal Strengths and Weaknesses; 
3.4 Factors affecting these; Techniques of Internal Analysis; 
3.5 Diagnosis of Strengths and Weaknesses; Strategic Advantage Profile (SAP). 

Unit- 4  
SAD 

Implementation 
of Project with 
Quality Control 

4.1 Strategy Alternatives: Grand Strategies and their sub strategies; 
4.2 Stability, Expansion, Retrenchment and Combination; 
4.3 Internal and External Alternatives; 
4.4 Related and Unrelated Alternatives, Horizontal and Vertical Alternatives; 

Active and Passive Alternatives; 
4.5 International Strategy Variations. 
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Unit -5  

5.1 Strategy Choice Making: Narrowing the choices; 
5.2 Managerial Choice Factors, Choice Processes – Strategic Gap Analysis, 

ETOP-SAP Matching, BCG Product – Portfolio Matrix, G.E. Nine Cell 
Planning Grid; 

5.3 Contingency Strategies; 
5.4 Prescriptions for choice of Business Strategy; Choosing International 

Strategies. 
Learning Resources: 
Text Reading 
1. Lawrence R. Jauch and William F. Glueck, “Business Policy and Strategic Management”, 

McGraw Hill Book Co., New York, 
2. Glen Boseman and Arvind Phatak, “Strategic Management: Text and Cases “, John Wiley and 

Sons, Singapore, 1989 
3. Daniel J. McCarthy, Robert J. Minichiello, and Joseph R. Curran, “Business Policy and Strategy” 

Richard D. Irwin, AITBS, New Delhi, 1988 
4. Roanld C. Christenesen,. Kenneth R. Andrews and Joseph L. Bower, “Business Policy – Text and 

Cases “, Richard D. Irwin, Inc., Illinois, 1978 
5. AzhaKazmi, “Business Policy”, Tata McGraw Hill, New Delhi, 1999. 
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INSTITUTE OF MANAGEMENT STUDIES (DAVV) INDORE 
M.B.A. (e-Commerce 2years) Semester IV 

Subject Name Knowledge Management 
Subject Code MS5F-606 

Total Credits 03 
Subject Nature:  DISCIPLINE SPECIFIC COURSE 
Course Objective: 

The objective of the course is to make participants aware of using information that creates value and 
knowledge and how knowledge management system is working in the organization. 

 Learning Outcome: 
At the end of the course students should be able to; 

1. To understand about Knowledge Management Systems and its importance for learning 
organization and other business processes. 

2. It will help to understand and identify the organization key resources of knowledge and how it helps 
in development of organization and knowledge sharing. 

Examination scheme: 
The faculty member will award internal marks out of 40 based on three assessments of 20 marks each of 
which best two will be considered. The end semester examination will be worth 60 marks having theory and 
cases/practical problems.  

Note: - One case / case-let is to be discussed in each unit. 
Course Contents 

Unit –1 
Introducing 
Knowledge 
Management 

1.1. The concepts of Storage as Management  
1.2. Approaches to DBMS Information Processing 
1.3. Information Systems, Organizational Learning 
1.4. Introduction, Total Quality Management 
1.5. Introduction to Emerging Business Paradigms 
1.6. Introduction to Knowledge Management 
1.7. Basic Knowledge – Related Definitions 
1.8. Roles of Knowledge Management in Today’s Organization 
1.9. Classification of Knowledge Management Systems 
1.10. Forces Driving Knowledge Management 
1.11. Defining the Data, Information and Knowledge 
1.12. Form Data Processing to Knowledge-Based Systems 
1.13. Types of Knowledge 
1.14. Human’s Learning Models 
1.15. Expert’s Reasoning Methods 

Unit-2   
Knowledge 

Management 
System Life 

Cycle 

2.1 Introduction to Knowledge Management System Life Cycle  
2.2 Challenges in Building Knowledge Management Systems 
2.3 Knowledge Evaluation, Knowledge Processing 
2.4 Knowledge Implementation, Identifying Knowledge Centers 
2.5 Nonaka’s Model of Knowledge Creation and Transformation Knowledge  
2.6 Impediments to Knowledge Sharing 

Unit – 3 
Knowledge 

Management 
Techniques 
Systems & 

Tools 

3.1 Introduction to Knowledge Management Architecture 
3.2 The Knowledge Capture Process 
3.3 Identifying Experts – Single and Multiple Experts 
3.4 Systems and tools, Knowledge Analysis 
3.5 Organizational Knowledge Dissemination 
3.6 Knowledge Capture Techniques- 

i.) On-Site Observation (Action Protocol) 
ii.) Brainstorming (Conventional and Electronic) 
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iii.) Consensus Decision Making 
iv.) Nominal Group Technique 
v.) Delphi Method 
vi.) Repertory Grid 
vii.) Concept Mapping 
viii.) Blackboarding 

3.7 Organizational Knowledge Management Architecture and Implementation Strategies 

Unit- 4 
Knowledge 

Codification 

4.1 Introduction to Knowledge Codification 06 
4.2 Benefits of Knowledge Codification 
4.3 Knowledge Codification in the KM System Life Cycle  
4.4 Codification Tools- Knowledge Map, Decision Table 
4.5 Decision Tree, Frames, Production Rules, Case Based Reasoning  

Unit -5 
System 

Testing & 
Deployment 

5.1 Introduction to Quality Assurance 
5.2 Knowledge Management Testing 
5.3 Hurdles in KMS Testing, Logical Testing Approaches 
5.4 System testing and Deployment in KMSLC Testing and 
5.5 Factors affecting System Deployment 

Text Reading: Latest Editions 
1. Warrier, E. Sudhir “Knowledge Management”, Vikas Publishing House Ltd. New Delhi. 
2. Knowledge Management by Shelda Deboqski – John Wiley and Sons Publications 
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INSTITUTE OF MANAGEMENT STUDIES (DAVV) INDORE 
M.B.A. (e-Commerce 2years) Semester IV 

Subject Name Cyber Law & Business 
Regulatory Framework 

Subject Code MS5F-608 

Total Credits 03 
Subject Nature:  DISCIPLINE SPECIFIC COURSE 
Course Objective: 
At the completion of this course the students will be able to: 

1. Identify the emerging legal issues in a digital networked Environment including general 
issues of Jurisdiction and enforcement of rights and liabilities in Cyberspace and 
Understand and evaluate how these developing concepts affect the flow of information in 
society and the work of information professionals. 

2. Students will also be able to analyze recent developments in national and global 
information policy, the nature of the policy making process and the identities and positions 
of the various stakeholders. 

 Learning Outcome: 
At the end of the course students should be able to: - 

1. Student will become familiar with Cyber Law 
2. To understand pros-cons of legal issues of Digital World 
3. How to prevent or address cyber crime 

Examination scheme: 
The faculty member will award internal marks out of 40 based on three assessments of 20 marks 
each of which best two will be considered. The end semester examination will be worth 60 marks 
having theory and cases/practical problems.  

Course Contents  
 

Unit –1 
Jurisdiction 

1.1 Uncitral Model Law  
1.2 Jurisdiction in Cyber Space: Concept of Jurisdiction, 

Internet Jurisdiction, Indian Context of Jurisdiction, 
International Position of Internet Jurisdiction Casers in 
Cyber Jurisdiction 

Unit-2  
IT Act 2000 

2.1 Aims and Objectives 
2.2 Role of Certifying Authorities Regulators Under IT Act – 

Cyber Crimes – Offences and Contraventions – Liability of 
Network/Online Service Providers2.3 Grey Areas of IT Act – Legal 

efforts of electronic evidence 
– security procedures and protocols 

2.4 Technical issues and legal issues Digital Signature 
2.5 Digital Signature Certificate – Types 
2.6 Certifying authorities and controller of certifying authorities 

 
 

Unit – 3 
Concept of 

Cyber Crime 

3.1 Major trends in cybercrimes – Position under 
 IPC, Cr. P. C. and Indian Evidence Law 

3.2 Computer Viruses, Worms and Trojans – Cyber Terrorism 
3.3 Cyber Crimes and International Law – Europena Convention on Cyber 

Crime 
3.4 Data Protection and Privacy – Cyber Security Perspectives – Internet 

Security Issues 
3.5 Digital Signatures for Securing Information Assets, Firewalls, Ethical 

Hacking. 
Unit-4  
Cyber 

Investigation 

4.1 Cybercrime Investigation Process 
4.2 Investigation Tools Digital Evidence Collection, Evidence Preservation, 

E-Mail Investigation 
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4.3 E-Mail Tracking, IP Tracking, E-Mail Recovery, Encryption and 
Decryption methods, Search and seizure of Computers. 

4.4 Cyber Forensics Tools and Software, Recovering deleted Evidences, 
Password Cracking and Latest Tools 

Unit -5 
IPR Issues in a 

Nutshell 

5.1 Legal Issues in Internet and Software Copyright: Jurisdiction Issues and 
Copyright, Infringement, Remedies of Infringement. Multimedia and 
Copyright Issues, Software Piracy 

5.2 Patents: Understanding Patents, International context of Patents, Indian 
Position of Computer related Patents Registration and offences 

5.3 Trademarks: Understanding Trademarks, Trademark Law in India, 
Infringement and Passing Off, Trademarks in Internet Domain Name 
Registration, Domain Name Disputes and WIPO 

  

Text Readings:  
 
Gulshan , S.S. and G.K. Kapoor, Corporate and Other Laws, New Age International (Paper) Ltd, 
New Delhi, 7th edition, 2000  
1. Ramaya, A., Guide To Company Law, Wadhwa, Nagpur, 2000.  
2. Shah, S.M., Lectureson Company Law, N.M. Tripathi, Mumbai, 2000.  
3. Puliani, Ravi and Mahesh Puliani, Corporate Laws, bharat Law House Private Ltd., New 

Delhi, Sept. 2000 Text Reading: Latest Editions 
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INSTITUTE OF MANAGEMENT STUDIES (DAVV) INDORE 
M.B.A. (e-Commerce 2years) Semester IV 

 
Subject Name 

Logistics and Supply Chain 
Management 

Subject Code MS5F-610 

Total Credits 03 
Subject Nature:  VALUE ADITION COURSE 
Course Objective: 
The course aims at developing an understanding of supply chain management and its significance 
in managerial process. 
 Learning Outcome: 
At the end of the course students should be able to; 

• Analyze total system costs in supply chains 
• Know when and how to use various forecasting techniques 
• Compute tradeoffs between co stand responsiveness in supply chains 

Examination scheme: 
The faculty member will award internal marks out of 40 based on three assessments of 20 marks 
each of which best two will be considered. The end semester examination will be worth 60 marks 
having theory and cases/practical problems.  

Course Contents  
Unit –I 

Introduction 
and A Strategic 
View of Supply 

Chain 

1.1 Definition, complexity, key issues. 
1.2 The role of Supply Chain Management in Economy and Organization. 
1.2 Supply Chain Strategy and Performance Measures. 
1.3 Outsourcing: Make Versus Buy. 
1.4 Centralized vs. decentralized systems.  

Unit-2 
Managing 

Material Flow 
in Supply Chain 

2.1 Inventory Management 
2.2 Transportation, 
2.3 Network Design and Operations: Facility Location. 

Unit-3  
Managing 

Information 
Flowing Supply 

Chain 

 
3.1 Demand Forecasting, 
The Role of Information Technology in Supply Chain Management. 
3.2 Enabling supply chain through IT.  

 
Unit- 4  

Supply Chain 
Innovations 

4.1 Supply Chain Integration, 
4.2 Supply Chain Restructuring, 
4.3 Agile Supply Chains, 
4.4 Pricing and Revenue Management 

 
Unit -5 

Introduction to 
Machine 

Learning, AI 
and Latest 

Trends  

 
Introduction to Machine Learning: History and Evolution, AI Evolution, 
Supervised Learning, Unsupervised Learning, Reinforcement Learning. 
Application of Business Analysis: Retail Analytics, Marketing Analytics, 
Financial Analytics, Healthcare Analytics, Supply Chain Analytics. 
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Learning Resources: 
1. GalitShmueli, Nitin R. Patel and Peter C. Bruce, “Data Mining for Business Intelligence – 

Concepts, Techniques and Applications”, Wiley India, 2016 (reprint). 
2. Anil Maheshwari, “Data Analytics”, McGraw Hill Education, 2017 
3. Software used - MS- Excel and Frontline Solvers XLMiner (Cloud based or student version)  

 
Reference Books: 

4. Michael J. Berry and Gordon S. Linoff, Data Mining Techniques: For Marketing, Sales and 
Customer Relationship Management, Wiley & Sons, 3rd Edition. 

5. Joseph F. Hair, William C. Black, Barry J. Babin, Rolph E. Anderson, Multivariate Data 
Analysis, Pearson Education, 7th Edition, 2010. 
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INSTITUTE OF MANAGEMENT STUDIES (DAVV) INDORE 
M.B.A. (e-Commerce 2 Years) Semester IV  

Subject 
Name 

DECISION MAKING 
SKILLS 

Subject Code MS5F-612 

Total Credits 03 
Subject Nature: Ability Enhancement 
Course Objective: 
The objective of this course is to help students to learn, acquaint them and acquire 
skill for all the facets of Decision Making. 
Learning Outcome: 
Upon completion of this course, students will be able to understand, learn and apply the skills of 
decision making in the management field.  
Examination Scheme: 
The faculty member will award internal marks out of 40 based on three assessments of 20 marks 
each, of which best two, will be considered. The end semester examination will be worth 60 
marks having theory and cases/practical problems. It will have Two Sections A and B. Section A 
shall have three theory questions out of wh   ich the candidate shall be required to answer two 
questions. Section A shall carry 12 marks. Section B shall contain two or more cases and shall be 
compulsory. Section B shall carry 36 marks. 

Course Contents 

Class 
Room 

Contact 
Sessions 

Unit -1 Introduction to Decision Making. 6 

Unit-2  Case Method of Teaching and Case Analysis. 6 

Unit-3    SWOC Analysis. 6 

Unit- 4  Report Writing. 6 

Unit -5  Cases on Decision Making Skills. 21 
 TOTAL CLASSROOM CONTACT SESSIONS IN HOURS 45 

Learning Resources: 
Cases on Decision Making Skills available at internet, websites, books, etc.  
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INSTITUTE OF MANAGEMENT STUDIES (DAVV) INDORE 

M.B.A. (e-Commerce 2 Years) Semester IV 

Subject Name Database Framework using 
Hibernate  

Subject Code MS5F-624 

Total Credits 03 
SUBJECT NATURE: : DICIPLINE SPECIFIC  ELECTIVE 1- GROUP A 
Course Objective: 
The objective of this course is to provide the students basic knowledge of hibernate. 

Learning Outcome: 
At the end of the course learners will be able to; 

At the end of the course students should be able to understand about hibernate and 
using it for application development. 

Examination Scheme: 
The faculty member will award internal marks out of 40 based on three assessments of 20 marks 
each, of which best two will be considered. The end semester examination will be worth 60 
marks consisting of two sections A and B respectively. Section A will be of 12 marks and have 
two theory questions out of which a student will be required to do any one. Section B will be of 
48 marks and have five numerical/cases out of which a student will be required to do any four. 

Note: - One case / case-let is to be discussed in each unit. 
Course Contents  

Unit –1 
Basics of 

Hibernate & 
Hibernate with 

IDE 

1.1 Hibernate Introduction 
1.2 Hibernate Architecture 
1.3 Understanding First Hibernate Application Hibernate with IDE 
1.4 Hibernate in Eclipse Hibernate & 
1.5 Hibernate in My Eclipse 

Unit-2  
Hibernate 

Application 

2.1 Hibernate with annotation 
2.2 Hibernate Web Application 
2.3 Hibernate Generator Classes 
2.4 Hibernate Dialects 

 
Unit – 3  

Hibernate 
Logging & 
Mapping 

3.1 Hibernate with Log4j 1  
3.2 Hibernate with Log4j 2 
3.3 Inheritance Mapping – Table Per Hierarchy, Table Per Hierarchy 

using Annotation Collection Mapping 
3.4 Mapping List 
3.5 One-to-many by List using XML 
3.6 Many-to-many by list using XML 
3.7 One-to-many by List using Annotation 
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3.8 Mapping Bag 
3.9 One-to-many by Bag 
3.10 Mapping Set 
3.11 One-To-Many by Set 
3.12 Mapping Map 
3.13 Many-to-many by map 
3.14 Component Mapping 
3.15 Association Mapping 

Unit- 4  
Hibernate 

Query 
Language 

4.1 Overview of HQL  
4.2 Concept of HCQL  
4.3 Concept of Named Query 

Unit -5  
Hibernate 
Caching & 
Integration 

Hibernate Caching 
5.1 First Level Cache  
5.2 Second Level Cache  

Integration 
5.3 Hibernate and Struts 
5.4 Hibernate and Spring 

Text Reading: Latest Editions  
1. Harnessing Hibernate – Step-by-Step Guide to Java Persistence by James Elliott, Timothy 

O’Brien, Ryan Fowler from O’Reilly 
2. Hibernate Tips by Thorben Janssen 
3. Java Persistence with Hibernate, Second Edition. Christian Bauer, Gavin King and Gary 

Gregory 
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INSTITUTE OF MANAGEMENT STUDIES (DAVV) INDORE 
M.B.A. (e-Commerce 2 years) Semester IV 

Subject Name Model View Controller using 
Java  

Subject Code MS5F-622 

Total Credits 03 
Subject Nature: : DICIPLINE SPECIFIC  ELECTVE 1- GROUP A 
Course Objective: 
The objective of the course is to provide the students with a conceptual, analytical & Technical 
framework of Common architecture in JAVA. 
Learning Outcome: 
At the end of the course students should be able to; 

1. Understand the principles of common architecture in JAVA 
2. Creating Web Application in Java 
3. Understand common architecture in JAVA Programming concept and Implementation 

Examination Scheme: 
The internal assessment will be of 40 marks based on three assessments of 20 marks each, out of 
which best two will be considered. The end semester examination will be worth 60 marks 
consisting of two sections A and B respectively. Section A will be of 40 marks and have theory 
questions. Section B will be of 20 marks and consist of case(s). 

Note: - One case / case-let is to be discussed in each unit. 
Course Contents 

UNIT –1 
Basics of Advance 

Java  

1.1 Common Structure 
1.2 Introduction to design patterns: singleton, observer, adapter Jar/ 

War/Ear. 
1.3 What is Advance Java? 
 

 
UNIT -2 

Frameworks 

2.1 Framework Introduction 
2.2 Common Framework in J2EE. 
2.3 Spring. 
2.4 Hibernate. 
2.5 Struts. 
2.6 Google web toolkit [GWT] 

UNIT -3 
MVC In Runtime 

3.1 MVC architecture/frameworks: Benefits 
3.2 Java OOPs Misc 
3.3 Object class 
3.4 Object Cloning 
3.5 Math class 
3.6 Wrapper Class 
3.7 Java Recursion Call By Value strictfp keyword 
3.8 javadoc tool 
3.9 Command Line Arg 
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3.10 Object vs Class 
3.11 Overloading vs Overriding 

 
UNIT -4 
Struts 

Installation 

4.1 Web application frameworks: Struts 
4.2 Struts Configuration 
4.3 Struts simple programs 
44 Struts use in real time application 

 
 
 

UNIT -5 
Struts 

Implementation 

Struts 
5.1 Introduction 
5.2 Benefits 
5.3 Tag libraries 
5.4 Types of Action Form 
5.5 Types of Action class 
5.6 Validation in Struts 

Text Reading: Latest Editions 
�x Pattern-Oriented Software Architecture, Volume1, A System of Patterns by Frank 

Buschmann, et all, ISBN:0-471-95869-7 
�x Head First Design Patterns Freeman; O’Reilly ISBN:0-596-00712-4 
Reference Books : 

�x Pattern-Oriented Software Architecture, Volume2, Patterns for Concurrent and 
Networked Objects by Douglas Schmidt, Michael Stal, Hans Rohnert, Frank 
Buschmann. ISBN - 0471606952 

 
 
 
 

 

INSTITUTE OF MANAGEMENT STUDIES (DAVV, INDORE) 

M.B.A. (e-Commerce 2years) Semester IV 

Subject Name 
ASP DOT NET using 

Model View Controller 
Subject Code MS5F-628 
Credit 03 

Subject Nature: DICIPLINE SPECIFIC  ELECTIVE 2- GROUP B 
Course Objective:  

The objective of this course is to provide the students basic knowledge of MVC architecture and 
Asp.net MVC application development special reference to e-commerce.  

Learning Outcome: 
At the end of the course students should be able to; 

1) Learn Basic Concept of MVC Architecture 
2) Create Web Application in Asp.Net MVC 
3) Understand Work with Entity Framework ORM and Using in Asp.net MVC 

Examination Scheme: 
The faculty member will award internal marks out of 40 based on three assessments of 20 marks 
each of which best two will be considered. The end semester examination will be worth 60 marks 
will have two sections A and B. Section A worth 40 marks will have 6 theory questions out of 
which students will be required to attempt any four questions. Section B carrying 20 marks will 
contain cases/practical problems. 

Note: - One case / case-let is to be discussed in each unit. 
Course Content 
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Unit-1 

Basic of 
Asp.net MVC 

1.1) MVC Architecture 
1.2) History and Version of ASP.Net MVC 
1.3) ASP.net Web Form vs ASP.Net MVC  
1.4) Advantage of ASP.Net MVC 

 
Unit-2   

MVC Life 
Cycle 

2.1) 3 Layer Architecture vs MVC Architecture 
2.2) Directory Structure of ASP.Net MVC 
2.3) ASP.Net MVC Pipeline 
2.4) Routing, Attribute Routing 
2.5) Route Map Table, Route Constraint, Name Space in ASP.Net 

Unit – 3 
View Engine 

& Layout 
Page 

3.1) View Engine, Type of View Engine 
3.2) Html Helper, Type of Html Helper, URL Helper, Layout Page  
3.3) Sections, Rendor Body, View Start Page  
3.4) View Data, View Beg, Temp Data 

Unit- 4  
Working With 

Controller 
and View 

4.1) Action Result & Different Type of Action Result 
4.2) Create Controller and Action Method  
4.3) Create View, Create Model 
4.4) Add validation using Data Annotation 
4.5) Action Result & Different Type of Action Result 

Unit -5  
Working with 
Database in 
ASP.MVC 

5.1) Map Data With Entity Framework 
5.2) Create/Edit/Delete/Display Data in ASP.Net MVC using Entity Framework 
5.3) Partial View, Scaffolding  
5.4) Filter in Asp.net MVC 
5.5) Authentication & Authorization  
5.6) Deploy ASP.MVC Web Application 

Unit -6 
Asp.net MVC 

Web API 

6.1) ASP.NET Web API Overview, Benefits 
6.2) RESTful Services 
6.3) Difference between WCF and Web API 
6.4) Create a Web API and consume in Application   

Learning Resources 
 
Text Readings: 

1. ASP.NET MVC Apress Publication 
2. ASP.NET MVC ( Professional ) WileyPublication 
3. ASP.NET MVC WileyPublication 
4. ASP.NET MVC By Microsoft pr.  
 
Web Reference: 
1. http://www.tutorialsteacher.com/mvc/asp.net-mvc-tutorials 
2. https://www.asp.net/mvc/overview 
3. https://www.codeproject.com/Articles/866143/Learn-MVC-Project-in-days-Day 
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INSTITUTE OF MANAGEMENT STUDIES (DAVV, INDORE) 

M.B.A. (e-Commerce 2years) Semester IV 

Subject Name 
Advance DOT NET 

Programming 
Subject Code MS5F-626 
Credit 03 

Subject Nature: GENERAL ELECTIVE 2 GROUP B 
Course Objective:  

The objective of this course is to provide the students basic knowledge of Advanced Dot NET 
application development special reference to e-commerce. 

Learning Outcome: 
At the end of the course students should be able to; 

1.  Learn advance concept of Dot Net 
2. Create Web Application 
3. Understand Work with LINQ and Using in Asp.net and Windows Application 

Examination Scheme: 
The faculty member will award internal marks out of 40 based on three assessments of 20 marks 
each of which best two will be considered. The end semester examination will be worth 60 marks 
will have two sections A and B. Section A worth 40 marks will have 6 theory questions out of 
which students will be required to attempt any four questions. Section B carrying 20 marks will 
contain cases/practical problems. 

Note: - One case / case-let is to be discussed in each unit. 
Course Content 
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Unit-1 
Windows 

Application 
Programming 

1.1 Create Windows form Application 
1.2 Using Control 
1.3 Menus and Content Menus 
1.4 Dialog 
1.5 MDI Form 

Unit-2 
LINQ 

2.1 Introduction to LINQ, LINQ expressions, Using via extension 
methods 

2.2 Filtering, Sorting, Aggregation, Skip and Take Operators, Joins, 
Extension Methods, Object Initialization Syntax 

2.3 Anonymous types, Lambda expressions, Deffered 
2.4 Execution, Benefits and drawbacks, IEnumerable vs IQueryable, Using 

across tiers, Data Projection 
2.5 LINQ to SQL, Insert/Update/Delete/Select data Using LINQ to SQL 

Unit-3 
View Engine 

3.1 View Engine 
3.2 Type of View Engine 
3.3 HTML Helper 
3.4 Layout pages 
3.5 View Data, View Bag 

Unit-4 
Action Results 

4.1 Action Results 
4.2 Different Types of Action results 
4.3 Create view 
4.4 Create Model 
4.5 Add Validation 

Unit-5 
Wcf  

5.1 Wcf Framework, Wcf ABC, Wcf Address 
5.2 Wcf Binding, Wshttp, Basichttp, Nettcp, netPeertcp, Msmq 
5.3 Wcf Contract, Service Contract, Operation Contract, Data Contract 
5.4 Service Hosting, IIS Hosting 

Unit-6 
Introduction 
to .NET Core 

6.1 .NET Core Overview, .NET Core Characteristics 
6.2 .NET Core Version History, .NET Core Composition 
6.3 ASP.NET Core Overview, ASP.NET Core - Project Structure 
6.4 ASP.NET Core - Middleware, Environment Variable 

Learning Resources 
 
Text Readings: 

1. Pro ASP.NET 4 in C# 2010(Expert’s Voice in .NET) Matthew MacDonald (Author) 
2. C#/VB.Net Black Book 
3. WCF Wiley Publication 
4. ASP.NET by Microsoft Pr.  

Web Reference: 
1 https://www.tutorialspoint.com/wcf/index.htm 
2 https://www.tutorialspoint.com/vb.net/vb.net_advanced_forms.htm 
3 https://www.tutorialspoint.com/webservices/index.htm 


